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HEVWAE ONWETCOMIMUNICALETKEY M E SAge
hatane affecting our Pacific people? What
5 OUFT0le?
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;ﬁIANGO s Communication and Advocacy
~ Strategy focuses on the Communication
for Development approach which
recognises that development is about
meeting human needs.
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Stiategy

[fifthe context of development, PIANGO is
rJIJo Liying te embrace climate justice
_vwr 3 the paradigm of creation.
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. What are we advocating in this context?
~ This is a chance for us as a region, to
define our own agenda in terms of climate
change and adaptation.



J. '
JBiesterabetterunderstanding) of
PIAINGOrandtits National' Liaison Unlts

NIE05) development: role in the Pacific
f::l nd region and at global level;

—— e Hdlssemlnate appropriate information on

e

= :F:‘rerevant regional issues — ie. Development

_ effectiveness, trade justice, climate
change, women and gender, human
rights, poverty alleviation, food security.

Objectives

—




OB jectives. _‘3"4——
i communicate; usmg ke most effective
mem"r'\CC“' BVEMERTSIEC

el ,)I)rr priate target audiences,

r oF o) ter a| better appreciation among

— bi ateral and multilateral partners,

= fstakeholders and agencies of the ‘added

— value’ provided by PIANGO'’s involvement
In the development policy debate and
development issues.



somponents,. —3_‘” ——

GG Principle
e / jessages
el e ant Priorities and Themes

Ic _entlflcatlon of Stakeholders and
ﬁAudlences

~ e Methods of delivery and indicators of
achievement.
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Gommunication for
DEVelopment Approac

Thle | SIS of the PIANGO Communications
Jl‘rrlr’m y
- Ihe  CfD process brings groups together to

—— 15"cuss their interests and needs and
= reach consensus for action;

e It is a bottom- -up approach to ensure that
the voices of people and communities are
heard.




Gommunication for -
DEvelopment

eBmmunication technologies and media
zlfel rr_ ols in this process, not ends Iin
'rrw s’elves

=5 Iic tenmg to people, taking into account
: ‘thelr perceptions, needs, local knowledge,
-~ experience, cultures and traditions, is a
vital part of the process;




SOMmn; mcatlon for
DEvelopment

A\ Jm driate media-mix -tradltlonal
IOC:]] naimodern media- is designed to fit
_ Itural social and economic

(_*e C |t|ons of rural areas in each country.
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_’d*o People are at the centre of its focus.




Pther Communication —
Mediums ~
Vuliorosie)s d"approaches: Print,
celev rad|o the internet (social
rklng sites — Twitter, Bebo,

| .febook etc)

=% Radio still remains the most popular
'f*':-'_ -medlum of electronic communication in
— the Pacific region and the chief
disseminator of information due to its
accessibility, affordability and provision of
vernacular services.
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Bimitations —

Hinitediuse of vemacular languages;in
m:*ws,ﬂ" ARSIV Programmes in
SOIIEIRACITIC iSlands.

Hfr\‘* 5075 2009 needs assessment which
= _fUded a survey of internet sites and
““;‘ “mobile phone languages, also showed that

t-lr

pm—

| f'_- an extremely low number of Pacific
languages are used in ‘new’ forms of
media - a limiting factor in terms of
dissemination of news and information +
less inclusive of communities.




- igh costs of equipment and services,

e msufﬂaent telecommunications

- bandwidth, low investment in networks
and the outdated and absence of sufficient
regulatory frameworks at the national

level (Pacific Islands Forum Secretariat Report, 2006);



GELNG Your Mggsagesﬂuﬂ‘p '5"

PIANGOWEDSItE WAL PIBNEE05E.
Hfr\l\Jel ewsletter
r\l\J @ Brochure

Hrm Releases
__;;_;-Qf _|o Interviews (Radio Australia etc)
"‘E-bulletin

ﬁ-—-._

=" Meetlng Reports + Outcome Statements

e Database

e Networking and linkages — media,
development partners, PIANGO i NLUs,
NLUs + NLUs, stakeholders.


http://www.piango.org/

- - —
OLEMWays of Deliyer_yJ.'b—
Profmle 1onal items
ezl

Togl i€ l:s (on climate change,
rJJ’J\/lrr me)nt trade, HIV/AIDS water and
Sanitation

— ¢ Bri Eﬁng and' Background Notes/Fliers
= "Audlo Visuals (TV/radio/images)
- e Database of contacts

e ‘Alternative’ media (eg. theatre, dance,
song).

e —
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JilI5a L0 01 COPOrate SPONSOrS to
SPONSEN adVecacy campaigns or events
Wodatone and' Digicel etc

e300
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"% Research and dissemination of data
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“» Documenting of local knowledge
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YEGIE COVE HELrES (MUMBELC
PUIISHECFARUCIES, NUMDES oI TV/1iadio
r]r)r)esr and number ofi PIANGO
HENLIGNS In maln NEewsSpapers/issues
COVE red)
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ttendance figures for events/press
= conferences etc (number of invitations
sent, number and type of attendants)

| I.



ors” .. w

RESUErShip figures (number of
r)IL)II(» Issued and distributed,
LIt 2 oft newsletter readers etc)

— _‘_,_-— -
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Eb5|te statistics (number of visitors)
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e Number of users of resource centre and
type of information material requested.



POIICY AdVC *acyqon“CIlmate
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Iclen'tl\ your

ocused ONn your messages.
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— ho are you talking to? Target groups
= - are important as they determine how you
pitch your message and its content.

e Keep your subject engaged



Policy,Advocacy on Climate, =
stidnge - p

——

i —

Aty the issue

acl |evable goals and objectives
Tlmellne

Eﬂtlfy your target audience
t’ﬁévelop an implementation plan

~ e Identify Key message(s)



Policy. Advocacy OWt'_e"m

Crl= JLL B

. —

SUllaraliliances
Mwm\- FeSOUKCESs
EREAGPE; the community

FEobby and negotiate with relevant
_:;—- — Stakeholders

=5 Monltor and evaluate actions
e Stay Focused



Dhanyvaad!
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